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Key Expansion Highlights
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• Expansion	to	two	new	
counties- Kisii,	Nyamira

• Diffusion	of	AFP	
SMART	Advocacy	to	
other	organizations	e.g.	
Marie	Stopes,	Plan	
International,	
Population	Services	
Kenya,	Fanikisha,	Radio	
Kaya,	Radio	Ranet



Advocacy wins
• Kwale	County	

Government	Health,	
Education	and	Youth	
sectors	develop	a	joint	
action	plan	to	address	
adolescent	access	to	
family	planning	
information	and	services

• Government	and	partners	
commit	to	fund	action	
plan	to	the	tune	of	
$100,000
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2016/17	family	planning	budget	allocations	increased	
413%	over	the	previous	year,	totaling	US	$1,265,000	in	
six	counties.	
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Three	local	radio	stations	
(Ramogi	FM,	Radio	Kaya	
and	Radio	Ranet		establish	
regular	segments	on	
Family	planning	at	their	
own	cost
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Three	additional	counties	
launch	their	CIPS-
Makueni,	Kwale,	Migori



From Advocacy Wins to Impact
Clients	Receiving	DMPA

Doses New	Clients Returning	Clients
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• Tharaka Nithi County	
initiated	a	tracking	
mechanism	to	capture	
data	on	DMPA	
provisions	by	
community	health	
volunteers.	

• Between	2009	and	
2016,	26,792	DMPA	
doses	administered,	of	
which	5,235	were	new	
clients	and	21,557	were	
returning	clients.
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Operationalization	of	County	FP	costed	strategic	
plans.	E.g.	Makueni	County	constructs	a	
commodity	store	as	outlined	in	the	county	CIP.
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The	Kakamega	County	
mobilized	US	$90,000 for	a	5-
day	youth	outreach	event	
that	resulted	in	a	40%	uptake	
of	implants	among	young	
people,	the	result	of	an	
effective	collaboration	with	
the	county	health	
department,	AFP,	Ipas,	
AphiaPlus	Western	and	other	
key	family	planning	
champions.	
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Sustaining family planning advocacy
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• Building	a	critical	mass	of	
advocates

Diffusion	of	AFP	SMART	
advocacy	approach	to	
more	non	AFP		
Organizations
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Strengthening	of	existing	and	new	advocacy	
platforms	and	champions-Working	groups,	
coalitions,	strategic,	advisory	platforms



Thank You-Lets catalyze impact 
through collaborative efforts
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