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What is Advance Family Planning? 

An	advocacy	ini*a*ve	comprising	more	than	20	
partner	organiza3ons	working	with	civil	society	leaders,	
government	officials,	service	providers,	and	individual	
family	planning	champions	to	achieve	the	goal	of	the	
Family	Planning	2020	partnership:	to	expand	family	
planning	access	and	choice	to	an	addi3onal	120	million	
women	and	girls	by	2020.	
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What is our mission statement? 
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“Advance	Family	Planning	aims	to	increase	the	financial	
investment	and	poli3cal	commitment	needed	to	
ensure	access	to	quality,	voluntary	family	planning	
through	evidence-based	advocacy.”	



What are our overall objectives? 
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1. Mobilize	and	sustain	
effec3ve	family	
planning	advocacy	

2.  Amplify	voices	from	
the	South	

3.  Diffuse	advocacy	best	
prac3ces	



Who funds Advance Family Planning? 
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• Bill	&	Melinda	Gates	Founda3on	
• the	David	and	Lucile	Packard	Founda3on	
• The	William	and	Flora	HewleV	Founda3on	





Advance	Family	Planning	
10	focus	countries	|	>20	partners	
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7 Core Principles Drive Our Work 
1.   Locally-driven.	Local	champions	determine	and	direct	ac3vi3es.	
2.   Focused.	Our	efforts	target	decisionmakers	who	control	family	planning	funds	

and	policies.	
3.   Evidence-based.	Advocacy	supported	by	the	most	up-to-date,	proven	data	

compels	ac3on.	
4.   Collabora*ve.	We	facilitate	an	inclusive,	consensus-building	process	that	

leverages	the	resources	of	others.	
5.   Influen*al.	Voices	from	the	South	are	beVer	able	to	influence	global	and	

regional	agendas.	
6.   Accountable.	Strong	performance	monitoring	frameworks	help	track	progress	

and	increases	in	access	to	family	planning.	
7.   Sustainable.	Advocacy	capacity	and	ac3vi3es	are	able	to	con3nue	afer	support	

ends.	
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What is our advocacy “approach”? 
• The	AFP	SMART	approach—
available	in	the	AFP	
Advocacy	Porholio	

• AFP	SMART	focuses	on	
achieving	“advocacy	
wins”—discrete,	cri3cal	
policy	or	funding	decisions	
that	must	occur	in	the	near	
term	to	achieve	a	broader	
goal	



Snapshot: What have we achieved? 
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• More	than	150	advocacy	wins	in	16	countries	that	generally	fall	
under	3	categories:	

•  Funding	alloca3ons	for	family	planning	
•  Policy	changes	that	increase	access	to	family	planning	
•  Improved	visibility	for	family	planning	

•  From	2009-2015,	we:	
•  helped	create	13	new	budget	alloca*ons	for	family	planning	and	increased	
28	exis*ng	ones	at	na3onal	and	subna3onal	levels	in	12	countries	

•  enabled	37	policy	improvements	that	expand	contracep3ve	access	and	
choice	

	



What about recognition/attribution? 
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• Repor3ng	to	our	donors	and	
partners	

• Recognizing	our	
government	champions	

• Using	the	AFP	name	and	
logo	

	


