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What is our story ?
Why should the
media care ?

* The mediais in the business
of storytelling

* Inform, educate and
entertain.
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What makes a good story and where does AFP —
Nigeria come in?

* Sourcing ( credible quotes, far and wide)

* Design ( Research method vs findings)

* Shock ( Is there any catchy piece of info

* Findings ( preliminary, conclusive , contradictory )
* Localize ( what do Nigerian experts say/ State )

* Language ( flow, tone, argument, vocabulary)

* Getitright ! (argument is no substitute for evidence , and while scientists are not experts
in journalism, we should keep them close)

jhpiego



Mapping out
Media
opportunities :




JULIUS M. MALOMBE Planning families for a better tuture

Kitui County is my home, I was
born and grew up here and this is
where my wife and I have raised
our three children. As governor,
my top priority is ensuring that
each of Kitui's million residents
has a healthy and productive life.

On Friday we took an import-
ant step in this direction by
launching a five-year strategy that
prioritises family planning as an
essential component of our coun-
ty's development. Critically, we
have also committed to funding
this strategy. This year, Kitui Coun-
ty has allocated Sh16 million in
our budget specifically for family
planning - a historic first. The Ki-
tui County Family Planning Cost-
ed Implementation Plan is an
achievement that is worth cele-
brating.

As a country, Kenya has long
recognised the crucial role family
planning plays in improving the
health and wellbeing of its citi-
zens. The right of every woman to
access family planning is en-
shrined in Kenya's constitution.
Now it’s up to counties to ensure
this right is upheld - and there’s

Family
planning
makes
economic
sense...

it allows
more
young gi-
rls to stay
in school
and enter
the work-
force

good reason to do so. Nearly 10
per cent more women and cou-
ples in Kenya are using modern
contraceptives today than they
were five years ago. The number of
infant deaths and under-five
deaths have decreased significant-
ly during that same time period.
Increased access to contraceptives
undoubtedly played a key role in
these reductions - because when
women are able to time and space
their pregnancies, mothers and
their children are healthier.
Family planning also makes
economic sense. It allows more
young girls to stay in school and
use their education to enter the
workforce. These advantages, and
others, have been repeatedly rein-
forced by advocates, particularly
by our partners at Kyeni Founda-
tion and Jhpiego, who have im-
pressed upon me and the Kitui
County government the impor-
tance of funding family planning.
The launch of this costed im-
plementation plan for family
planning is not only a big step for-
ward for Kitui, but it also demon-
strates the opportunity that coun-

ty governments like ours have to
develop strategies that meet our
specific needs. We have the ability,
and the constitutional imperative,
to determine our own priorities
and allocate funding within our
own budgets to support them. As
such, we have a great responsibil-
ity to make and fund policies that
positively impact our citizens, As
a steward of Kitui County’s gov-
ernment, I must be held account-
able for how those decisions are
made. While the journey will not
be the same for all counties, there
are several important steps to note
that helped us get to where we are
today. First, our partners under-
took a landscaping project to
identify the family planning needs
in our community and highlight
the importance of increasing ac-
cess to services. Second, they used
these findings to build support
from key decision-makers, includ-
ing Ruth Isika, County Minister for
Health, and other members of the
county health management team.

Once everyone was on board,
our county health management
team diligently led the drafting

process to ensure that we could
turn our ideas into something ac-
tionable. Finally, my executive
team made a proposal to the
County Assembly to fund our
strategy, which it approved in full
in June. This success - going from
no specific plan, to developing a
blueprint, to funding a concrete
strategy — demonstrates the value
of partnering with civil society to
build consensus and best serve
the needs of our citizens. Kitui
County is not alone in prioritising
family planning as part of its bud-
geting process - to date, there are
six other counties that have also
developed costed implementation
plans, including Nyeri, Kakamega,
Siaya, Tharaka Nithi, Homa Bay
and Busia.

As a governor, I fully under-
stand that there are many pressing
priorities that come across our
desks every day. But, to me, invest-
ing in family planning is a clear
win, both to improve health and to
achieve economic gains.

Mr Malombe is the Governor,
Kitui County

Opinion Pieces
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....... Mediainterviews
( Expertise)

Journalists look for reliable
experts

Credible academic record

No commercial or personal
interests .
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Long feature pieces

Proper journalistic
Done by AFP — Nigeria
By a journalist
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Media Relations

*( Media tours, Luncheons/ breakfasts/
dinners ,Newsletters on mailing list
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Others .....

* Think Tank/ Media Partnership
* Sponsorship

* Advertising
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The power of Editorial Pieces !

very, very, very

Power to you! Editorial copy is more trusted than advertising includes firms' social
GLOBAL AVERAGE | PER CENT COMPLETELY/SOMEHAT TRUST MEGI. MArKELIng,
blog posts, website,
FORM OF ADVERTISING 2013 2007 DIFFERENCE and press releases
Recommendation from friends 84% 78% 6% i
Branded websites 69% 60% 9% .
. — advertising, where
Online consumer opinions 68% 61% 7% firms exchange
Newspaper articles 67% * * actual shillings for
Adson TV 62% 56% 6% media coverage
Brand sponsorship 61% 49% 12%
Ads in newspapers 61% 63% -2% is
Ads in magazin(.es. 60% 56% il% you talking about
Outdoor advertising 57% * other companies
SOURCE | NIELSEN, 2013 as third party
validation
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| am Irene Choge
| am Jhpiego
We are...

Saving lives.
Improving health.
Transforming futures.
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