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Why engage the media?

e Media influences which issues are viewed as a
legitimate concern and require urgent action
by policymakers

 More media attention on family planning is
anticipated in 2019

* As part of our supplement, AFP is testing
whether strategic media attention can reinforce
our advocacy efforts


Presenter
Presentation Notes
Media interest can:
Influence governments, donors, and implementing partners to adopt or improve programs; 
Overcome policy formulation and implementation barriers; 
Profile evidence related to policy and programs under consideration or in practice and refute misinformation; 
Bring new government or corporate funding for programs; and/or
Highlight progress against family planning commitments and plans and support accountability.
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In Summary
= Advance Family Planning (AFP) programme C
advocacy technical manager James Miali pointed 1
this out during commemorations of World
C

Population Day, usually marked on every July 11.

Advance Family Planning (AFP) programme






Who are you talking to?

Local, international, etc.

Find out about the reporter

You can say no to an interview when:
e The journalist is not credible
* You are not the right person or organization
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Do your research like you would with any other kind of decision-maker!


Who Is the Decision Maker ?

Although the editor is
the ultimate decision
maker Journalists are
equally important.

Decision’s are made
based on the
newsworthiness of a
story
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Reporters go to the field

Reporters are the people the editor listens to 




How do we make our family
planning story newsworthy?
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Family planning is an issue but can also be newsworthy depending on how we package it.


Anything can be news. But not everything is newsworthy





1. Timing
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FP can be seen by reporters as an old story but you can find a new angle e.g. by linking FP with SDG’s 

An angle is the point or theme of a story

Ask yourself; is there any new information to make your story timely and/or relevant? 


2. Significance

e This Is the extent to which something matters; its
Importance.

« Ask yourself, how will this affect my audience?

3. Proximity

« Stories which happen near to us have more
significance
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The number of people affected by the story is important  e.g. a car crash with one person killed and a  bus with all 60 passengers killed 

On proximity,this doesn’t necessarily mean geographical distance 



4. Prominence

Magufuli now bans family planning
adverts

; By THOMAS MATIKO :
8o DT T g Share this °°°|
<) September 21st, 2018 + 1 min read

Having a good
message IS not
enough

Your message IS as
Important as the
messenger
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use the right messenger for your audience 

If a president broke his or her leg, that would make news, but if you broke your back no one will ever know 

Influential messengers could include  a decision maker or a politician, a musician, a specialist  etc. 



5. The Unusual

Is there anything
unexpected about our
family planning story?

When a dog bites a
man, that’s not an
Interesting story. It
happens all the time.
But if a man bites a
dog, then that’'s news.

NEWS - INTERNATIONAL

Rwanda: Faith Organizations Make U-Turn

On Family Planning

By Oswald Niyonz

ima November 16, 2018 ot 9:43 am

ity delivering remarks at the closure of

the capital Kigali.
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For our family planning story, you could find unusual / unique spokespersons e.g religious leaders on adolescents access to contraception 



6. Human Interest

Make your family
planning stories
about people

Make your audience
care
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E.g; If it is about the lack of proper  method mix , ask yourself; Are there attractive people who are impacted by this story? 

Human interest stories appeal to emotion

People want to read stories about other people, so a human interest angle can be especially useful in helping you put a human face on a bigger story that needs to be personalized



Thank you
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